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UDI =
• Using
• Doing
• Interacting

Three dimensions of innovation promotion
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Innovation

Actor

Technological Non-technological /
social

Companies /
R&D
organisations

Customers /
Users

Research and
development

Business, market and
organisational innovations

Social shaping of
technology

Public and private service
(and other) innovations
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Lähde: Tutkimus- ja innovaationeuvosto linjaraportti 2008


